COMMUNITY MARKETING PROGRAMS 
JULY STATUS REPORT 


OPERATIONS : ° Synergy sponsorship for this 

year's Paso Del Norte Festival 
is in place. Internal prograia 
memo to be distributed by 
August 16. 

° Due to this year's 
cancellation of the 
International China Expo which 
was scheduled for December 
21-24, we are now pursuing 
event participation at this 
year's 9th Annual Orange 
County Korean Festival 
(October 11-13). 

° The Benson & Hedges retail 

proposal submitted to CMP by 
Michael Blackwell will be 
further explored with the 
Brand group. 

° An Asian-American Retail 

Overview has been 
submitted to Nick Von Moltke. 

° A follow-up meeting will be 

scheduled with the Direct 
Marketing group regarding 
Asian couponing and name 
generation. 


EXECUTION : 

Owensboro Summer Festival 
Owensboro, KY 

July 3-4 Marlboro activities conducted 

by Section #42. 

- 70,000 in attendance; 

15,000 sample 6's 
including 1,500 Marlboro 
Mediums were distributed; 

- 5,592 branded incentive 
items were distributed. 

Activities consisted of 
exclusivity, sampling for 2 
days, booth and field signage. 


Source: https://www.industrydocuments.ucsf.edu/docs/sqym0004 


2073131151 



Chicago Black Expo 
Chicago, IL 
July 12-14 


Pittsburgh Vintage 
Grand Prix 
Pittsburgh, PA 
July 20-21 


Benson & Hedges activities 
were conducted by Section #43. 
100,000 in attendance; 

30,000 sample 6's were 
distributed; 

7,500 branded incentive 
items were distributed. 
Activities consisted of 3 days 
of sampling and signage. 


All Marlboro activities were 
conducted by Section #46. 
100,000 in attendance; 

53,000 sample 6's were 
distributed including 
13,000 Marlboro Mediums; 
14,880 Marlboro branded 
incentive items. 

Marlboro activities consisted 
of exclusivity, on-site booth 
for sampling and incentive 
distribution, and signage. 


Ruan Greater Des Monies 
Grand Prix 
Des Monies, lA 

July 12-14 Marlboro activities conducted 

by Section #34. 

100,000 in attendance; 

47,500 sample 6's were 
distributed including; 

15,000 Marlboro Mediums; 

- 8,016 Marlboro branded 

incentives items were 
distributed. 

Activities included exclusive 
tobacco sampling, incentive 
distribution and signage. 


Source: https://www.industrydocuments.ucsf.edu/docs/sqym0004 


2073131162 



Miller Lite Tejano 
Concert Series 
Houston, TX 
(NO DATE) 


South Carolina 
Peach Festival 
Gaffney, SC 
July 11-21 


Indiana Black Expo 
Indianapolis, IN 
July 19-21 


All Marlboro activities 
conducted by Section #36. 
25,000 people in 
attendance; 

15,000 sample 6's 
distributed; 

2,288 branded incentive 
items were distributed. 
Stage and booth signage. 


All Marlboro activities 
conducted by Section #24. 
100,000 in attendance; 

87,500 sample 6's 
distributed including 
25,000 Marlboro Mediums; 
15,112 Marlboro branded 
incentive items were 
distributed. 

Booth signage and sampling 
distribution. 


Benson & Hedges activities 
were conducted by Section #42. 
300,000 people in 
attendance; 

- 75,000 sample 6's were 

distributed; 

15,000 Benson & Hedges branded 
incentive items were 
distributed. 

Benson & Hedges activities 
consisted of a Benson & Hedges 
Blues concert with sampling 
exclusivity and signage; and a 
20 X 40 indoor exhibit 
with sampling and signage at 
the booth. 


Source: https://www.industrydocuments.ucsf.edu/docs/sqym0004 


2073131153 



Cheyenne Frontier Days 
Cheyenne, WY 
July 19-29 


Marlboro activities were 
conducted by Section #52. 
250,000 in attendance; 

- 25,000 sample 6's were 
distributed including 7,000 
Marlboro Mediums; 

- 11,500 incentive items 
were distributed. 

Columbia American Festival 
Miami, FL 

July 21 All Marlboro activities were 

conducted by Section #26. 
75,000 in attendance; 

- 42,500 sample 6's 
including 10,000 Marlboro 
Mediums were distributed; 

- 9,360 branded incentive 

items. 

Marlboro activities included 
exclusive tobacco 
sponsorship, on-site incentive 
distribution, sampling and 
signage at booth. 

Onondaga Lake 
Waterfront Extravaganza 
Liverpool, N.Y. 

July 25-28 Marlboro activities conducted 

by Section #13. 

100,000 in attendance; 

47,500 sample 6's 
distributed including 
10,000 Marlboro Mediums; 
4,500 incentive items 
distributed. 

Activities consisted of 
exclusive sampling, sampling 
booth and signage. 


Source: https://www.industrydocuments.ucsf.edu/docs/sqym0004 


2073131154 



Bavarian FunFest 

Marlboro activities conducted 
by Section #46. 

125,000 in attendance; 

- 42,500 sample 6's were 

distributed (including 
10,000 Marlboro Mediums); 
8,160 Marlboro branded 
incentive items 
distributed. 

Activities included 
exclusivity, booth sampling, 
incentive giveaways and 
signage. 

Bavarian FunFest 
Sharon, PA 

August 1-4 Benson & Hedges Blues 

activities were 
conducted by Section #46. 
12,500 in attendance; 
35,000 sample 6's were 
distributed; 

7,500 branded incentive 
items were distributed. 
Activities consisted of 
exclusive sampling with 
on-site booth and signage. 


Sharon, PA 
July 25-28 


Pan American Festival 
Chicago, IL 

July 27-28 Marlboro activities conducted 

by Section #43. 

125,000 in attendance; and 
53,000 6's distributed 
including 13,000 Marlboro 
Mediums). 

Activities included 
exclusive sampling and 
incentive distribution and 
signage. 


Source: https://www.industrydocuments.ucsf.edu/docs/sqym0004 


2073131155 



Philadelphia River Blues 
Philadelphia, PA 
July 27-28 


All Benson & Hedges Command 
Performance activities were 
conducted by Section #16. 
55,000 in attendance; 
30,000 sample 6's were 
distributed; 

6,500 incentives 
distributed. 

Benson & Hedges Performance 
activties consisted of main 
stage signage, tobacco 
exclusivity and distribution 
of incentives and samples at 
on-site booth. 


Source: https://www.industrydocuments.ucsf.edu/docs/sqym0004 


2073131156 



